Holopops / Hologramica / Holonet

Websites
Micro-sites
Social Media
iPhone App
3D Content

The client

Holopops is one of 3 brands under the
Hologramica umbrella and is an international
projection provider that uses a proprietary screen
surface to create holographic stage effects

(think Frank Sinatra, Tupac, Buddy Holly and Roy
Orbinson).

The goal

To position Holopops as the goto company for a
complete system to display projected holograms to
a smaller audience to create engaging displays for
events.

The enemy
Musion & the general misunderstanding

Introducing Holopops Ultra of exactly how a stage hologram can enhance

your presentation or event (see www.hologramica.
com for examples).

Layars

The solution
e T —— To create an identity that “delivers dreams” to the

= HOLOPOPS : audience, thereby focusing on the result and not
the tech.




Recent Branding
Projects



Oric International
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Introduction
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Chairman - ORIC Intematio
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Operational Risk Landscape

3 Edition
September 2015
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Branding
Social Media
Experiential
Exhibitions

The goal
Re-brand Abioric (the Operational Risk Consortium) to
become the brand leaders.

The enemy
ORX, the largest player in the market.

The solution

We re-branded ORIC to represent their global status
and helped them to first become a challenger brand
subsequently we positioned them as brand leaders and
industry influencers.




Hologramica

HOLOGRAMICAE

** 26 Eckstein Road,

London SW11 1QF
United Kingdom

Company no. 7103807
VAT no. 985043403

SEEING IS BELIEVING

Branding
Social Media
Advertising
Showcases
Pitches

The client

Hologramica is an international projection solution that
uses a unique silver-lined net in front of live performers
to project special effects or even bring people back to
life (think Frank Sinatra, 2Pac, Buddy Holly and Roy
Orbinson).

The goal
To position Hologramica as the best resource for
projected holographic stage and live-action displays.

The enemy
Lack of understanding of the end result.

The solution
Deliver dreams.




Recent Advertising
Projects



Bordeaux

Advertising
Social Media
Pitches

The goal
Make it easier for wine drinkers to choose Bordeaux.

~N/")
BORDEAUX

The enemy
New world wines.

The solution
Good Food Would Choose Bordeaux.




Bullring Birmingham

BULLRING

THIS SUMMER AT BULLRING

28 - 29 MAY 2011

During the weekend of 28 -29
May Bullring’s Lower West Mall
will be turned into a beautiful
Dolls House and garden. Key
summer trends will be brought to
life as models emerge from the
Dolls House and glide through the
garden showcasing this summer’s
feminine chic. Fashion and make
believe collide as stunning pieces
and divine gems adorn the stage

Prepare to immerse yourself in
beautiful flowing fabrics with
more than a hint of fairytale
romance and take note of the key
pieces you'll be wearing this
summer. Enter a dream world of
butterflies and blooms, and
embrace a splash of colour, fiesta
style. The looks will be completed
with dreamy hair styling by Regis
and effortlessly stunning make-up.

SIRMINGHAM

SIT BACK AND BE TAKEN ON A
WHIMSICAL ADVENTURE THROUGH
ROMANTIC FABRICS AND TEXTURES.
REVEL IN COLOURS THAT EXPLORE
EVERY SHADE OF THE RAINBOW.
IMMERSE YOURSELF IN SOME OF THE
MOST ENCHANTING TRENDS FOR
THE SEASON AHEAD. THIS SUMMER
THE SHOW: DOLLS HOUSE ARRIVES

AT BULLRING.

The Show: Dolls House is free to
attend so ensure you secure one
of the best spots on one of the
balconies overlooking Bullring's
Dolls House for a mesmerising

view or visit www.browsebullring.

co.uk/dollshouse for your
chance to win a VIP experience
complete with exclusive seating
alongside the catwalk for the
best views in the house.

Photography: Kate Davis-Macieod.
Styling: Tily Hardy at Naked.

s 1t Zoe Havier
atNext

Make-up: Abigail Johnson,

Visit www.browsebullring.co.
uk/dollshouse to uncover the
trends you can expect to see,
decide which show time you'd
like to attend and discover
some unseen behind-the-
scenes video footage. Join the
Browse: Bullring elite and
climb your way through the
style ranks to reach the dizzy
heights of Style VIP.

Show times

Saturday 28th May:
11.30am, 1.30pm, 3pm,
5pm, 7pm

Sunday 29th May:
12pm, 2pm, 3.30pm

Top £35 and trousers £45
both by Warehouse at Bullring:
shoes by KG at Kurt Geiger

at Bullring £120;

necklace by Next £12:

bow in hair, stylist's own.

BULLRING
BIRMINGHAM

CHRISTMAS OPENING HOURS

Open until 10pm weekdays from 1st December.

Christmas Eve
Christmas Day
Boxing Day

Tuesday 27th Dec
Wednesday 28th Dec
Thursday 29th Dec
Friday 30th Dec

New Years Eve

Sun 1st Jan

Monday 2nd Jan

- FOOD IS ABOUT
-~ TO GET EVEN

, « MORE EXCITING
- AT THE CENTRE.

* SPICEAL STREET
-~ BULLRING
& ~ " BIRMINGHAM

www.bullring.co,uk

THE SEASON
HAS EVEN
MORE SPARKLE
AT THE CENTRE.

BULLRING

And to make 5 Ly mead of the rest
with the Litest news, Feweard: ] nd afers 91 Bullnng
9am - 6pm by visiting www. brow sebullring.co.ukf party.
CLOSED

9am - 6pm
10am - &pm
9.30am - 8pm
9.30am - 8pm
9.30am - 8pm
9am - épm
12pm - Spm
10am - &pm
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THE SEASON
HAS EVEN
MORE SPARKLE
AT THE CENTRE.

BULLRING

From 3rd January, we will return A l [\.‘1[—; {AN
to our usual opening hours, 7

Incinvitisnl Gt re bemas

Branding
Social Media
Advertising
Showcases
Pitches

The goal
To advertise the quarterly changes to the centre and
showcase the new Spiceal Street food court.

The enemy
Boring Shopping centres and multi-chain fast-food
restaurants.

The solution
To illustrate that the Bullring is the centre of Birmingham.




Kettle Chips

Advertising
Social Media
lllustration

The goal
To convey that hand cooked crisps taste better
than mass-produced alternatives.

The enemy
Walkers etc.

The solution

A range of posters that showcased the ingredients
constructed from handprints to highlight that Kettle chips
are hand cooked,

CHIPS

SWELET
CHILLY

The hand cooked chip.
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The hand cooked chip. The hand cooked chip. The hand cooked chip.




My Approach



Project Planning

Whilst | recognise that every client and project is

Outline Of a pOtential Ux WO rkfIOW different, | like to follow a workable flow whereby

you meet the client, work collaboratively, find the
pain points and the purpose.

| design teams, create mood boards (internally),

convert these into stylescapes (curated designs

l Y based on user profiles and overall look and feel)
. which are then presented to the client with a
‘1 rationale or story that they can relate to.
|

Then come the sprints! What do we need to

INO

achieve in this sprint block — analyse the outcome

ves -- and feedback. Did we do it? Do we need to
= revisit anything and why. Do we have to pivot or
o o change our approach?

Define the next sprint — what's the ultimate goal.
Do we need more research?

If all that scrutiny works then how do we hand-

off to the developers to ensure that the design

- - - system and client goals are met?
\ ‘ Luckily, I have HTML, CSS, JS and PHP

YES YES
3
NO

NO

experience plus | worked in a printers as a 4

colour planner at the start of my career so | speek

their language — making it all seamless.

e On the left is my ideal work flow diagram.

CONTINUE/INNOVATIVE PRODUCT




Project Management
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Behavioural Economics / Psychology

Hidden Fo

rces that Shape Our Decisions

Ever since working with Dave Trott and seeing
Rory Sutherlands’ Ted talk, | have been a firm
believer in behavioural economics both in
consumer journeys and leadership.

Here's a small selection of advocates and books |
have read, and am currently reading. In keeping
with my role, | enjoy reading and researching

my clients business ie. keeping up to date and
continual learning.




Thank you



